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This course introduces the fundamental concepts of communication and news production, tracing

developments from traditional media to contemporary digital platforms. Students will learn how news is

created, distributed, and consumed, while developing critical skills to evaluate the credibility and
relevance of information in a media-saturated environment. Through case studies and hands-on activities,
the course encourages students to reflect on their role and responsibility as media audiences. Additionally,
it explores how emerging technologies, including Al, are transforming journalistic practices and

reshaping information flows in modern society.
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This course centers on the concept of cultural change, aims to enhance students’ understanding and
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awareness of contemporary social and cultural transformation through the perspective of media and
technology. The course highlights how cultural trends evolve through media alongside society. We will
discuss cases from popular culture such as sports, fashion, and film, encouraging students to reflect on

their own identities and to develop communication skills for expressing ideas with others.
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Hall, S. (Ed.). (1997). Representation: Cultural representations and signifying practices. Sage

Publications, Inc; Open University Press.
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Online community and social media such as Facebook and Twitter represent a new class of
communication spaces that have become quickly interwoven into the everyday lives of millions of
people. On these countless online communities, people comment, share and even produce miscellaneous
information. Diverse opinions are therefore shaped on the online spaces. In this course we will draw on
competing media and communication perspectives to explore the reasons behind the widespread
popularity of online community and how public opinion is shaped by the numerous online community.
We also introduce different research methods on investigation the huge amount of data, material and

discourses yielded by different types of online communities.
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1. Use recent and popular anime as entry points to develop students’ awareness of symbols and
visual meanings, including how characters, settings, and narratives operate symbolically.

2. Introduce students to cultural studies perspectives, enabling them to interpret anime in
relation to cultural representations, values, and social issues.

3. Help students understand anime as a media form that shapes popular culture, social identities,
and global cultural flows.

3. Enhance students’ critical thinking and cultural interpretation skills through analyses of recent
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hit titles such as Jujutsu Kaisen, Chainsaw Man, Spy x Family, Mushoku Tensei, and Demon

Slayer.
4. Enable students to apply course concepts to everyday life and recognize how media influences

daily experiences and social imagination.
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This course approaches its subject from the perspectives of cultural studies and semiotics,
exploring how “anime and manga” have become vital components of contemporary everyday
culture. It introduces the basic concepts of semiotics and analyzes character design, narrative
structures, visual signs, and cultural metaphors, enabling students to understand how anime texts
convey values, shape identities, and influence emotional imagination.

From social and cultural perspectives, the course examines the connections between anime and
issues such as gender, ethnicity, technology, and politics. Through case studies, students will
explore how anime fan cultures form communities, practice creativity, and even participate in
public discourse. Through class discussions and text-based readings, students will develop critical
analytical skills, learning to interpret anime phenomena from multiple angles and reflect on the
power, meanings, and media structures behind everyday culture. Ultimately, the course aims to
help students understand that anime is not merely entertainment but a form of media practice with

profound social and cultural influence.
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This course begins with fundamental concepts from semiotics, media studies, and anime studies,
guiding students to understand how anime can serve as a form of social and cultural representation and

construction. The content of anime (and manga) often reflects diverse values and ideological
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perspectives, and many works also engage with social realities and contemporary issues. This course

will explore these elements in a clear and accessible way.

The main directions of the course include: narrative and expression in anime; social issues depicted in
anime; symbolic meanings, character design, and world-building; cultural values and viewpoints
represented in anime; as well as the relationships among anime, fandom, and everyday life. Topics will
also include how anime influences language, fashion, and stereotypes; how anime symbols are used in
social media, advertising, and merchandising; and how anime has become an integral part of

contemporary lifestyle culture.
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McCloud, S., & Martin, M. (1993). Understanding comics: The invisible art (5. & % % & i&# —fg ).
Northampton, MA: Kitchen sink press.
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PRFRAZFE ¢ 22222 B 7 (Introduction to Interviewing and Writing )
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Human communication in daily life relies heavily on two fundamental skills: speaking and writing.
Even when we interact through digital platforms such as messaging apps and social media instead of
face-to-face conversations, our exchanges still take the form of dialogue and text. The ability to articulate
ideas clearly through language remains essential for effective interpersonal connection. Language not
only conveys human thought but also shapes our ways of understanding the world. Without strong
speaking and writing skills, individuals may struggle to express themselves accurately, risk being
misunderstood, and lose confidence in communication. This course centers on nonfiction writing
through interviews, emphasizing the reciprocal relationship between interviewing and writing. Over the
semester, students will explore various genres of interview-based writing, including podcast scripts,
social media copy, and online commentary. The course also provides systematic training in interviewing
techniques, outline design, and writing strategies, alongside discussions on ethical issues and the use
of Al-assisted tools in both interviewing and writing processes. In addition, students will learn practical
skills for job interviews, résumé writing, and personal statements. By the end of the course, students
are expected to apply these communication techniques effectively in professional, academic, and

everyday interpersonal contexts.
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This course integrates the "affective" creative expression of mobile photography with the "rational"
data insights of Tableau. The curriculum will cover two main pillars:
The first is "Affective Vision," which focuses on the composition, lighting, and aesthetics of mobile
photography, while also learning the application of Al tools—from prompt writing, image creation and
editing, and style transfer, to background music (BGM) and image generation—to bring creative
concepts to life.
The second is "Rational Vision," focusing on the theory and practice of data visualization; through
hands-on operation of Tableau software, students will learn chart design and the construction of
interactive dashboards.
By emphasizing both theory and practice, the course aims to cultivate aesthetic observation through
outdoor shooting sessions on one hand, and train logical insight through data analysis on the other,
thereby strengthening students' "left-brain and right-brain" visual thinking. This will ultimately equip
students from all majors with the key ability to leverage visual media for effective communication and

problem-solving amidst the Al wave.
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