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(Online Media Development and Trends)
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In the 21st century, online media has transformed from a simple information dissemination tool to the
core foundation of social, economic, and political operations. For college students who are about to
enter the society, mastering the development context and future trends of online media is no longer a
simple elective course, but a key skill that determines personal competitiveness and social participation.
The following will describe the three main teaching aspects of this course:
1. Enhance cross-field professional competitiveness
2. Cultivate sound media literacy and critical thinking
3. Grasp the opportunities of the era of innovation and entrepreneurship
College students’ study of the development and trends of online media is a key preparation for meeting
the challenges of the digital age. This learning not only provides them with practical tools and data
thinking based on the future workplace, but also gives them the ability to critically examine the world,
actively participate in society, and even lead innovation. In the face of the ever-changing online world,
having a forward-looking media vision is the cornerstone for ensuring the sustainable development of
individuals and society.
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(Creative Ideation and Appreciation of Online Short Dramas)
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This course explores the current trends and characteristics of online short dramas, focusing on
stimulating students' creativity and enhancing scriptwriting skills. The curriculum covers creative
ideation, narrative structure analysis, character/dialogue design, and visual language application. It
particularly emphasizes analyzing classic films and short films to provide artistic depth and inspiration
for students' online short drama creation. The course culminates in mid-term and final short drama

script projects, presentations, and discussions.
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This course introduces the fundamentals of online sales and digital marketing in the digital era. Topics

include consumer behavior, social media strategy, e-commerce operations, content marketing, and so on in

marketing. Through case studies and practical projects, students will develop the ability to plan and execute

online sales campaigns.

SEER HEEEEE 0 SIERERIRE B F1H




-
BRI T a0 BB TR AT © ARG TR - KOL AR - BRI A BT
B A GBS ATIER « SRR B TR -

AT 3 S N
w1 > FEBUOAT ~ NelETEm - BIEORE - Bk

1~ F2 bRrgEad i fEns

B RASIE FHEM TSRS S) ~ AR ARIERITEE Y] - BEREFOUERERERET] - BB VPEH
BIAIR B

L g R

L EREHFEHSE 20%

2. /NEZEBERE 10%

3. P EHZEREZE 35%

4. HIRESTTHEE 35%

SRR LS R
Kotler, P., & Armstrong, G. (2023). Principles of Marketing (18th ed.). Pearson.
sRERIE (2023) - ({TSHETE © AIRTEBLIPkEL (FENIR0)) - 50« BESE -

ST YR
Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). 77%54.0 - #rjk E gt = H5 T i 2172 /84F (B RE
) &b - KTEES -

Kotler, P., Kartajaya, H., & Setiawan, 1. (2021). 77%5 5.0 - FIFGEN (2 S HFCHTE T 78005 -+ 78
JH MarTech » FETREZIREE » FIRCE B¢ - 210+ RS -

Lz oAk
S4BT ER - SRR EIRE - BUR e

tr o RFRR

o e HARD (blhe: REP 52 R -
= R FIERY ~ HREEER )

1| EpsHH MR BRI EA PO EE P B B BRI

2 | HEBLHEERERE &R EHEETT REUE I

3| B TR SEO -~ [ g B

4 | FLEFEERSEH B SRR BRI 2UNERS 1)

5 | WA THEE S LHEA &R AC LNy

6 | AR EHE BB S R S E

7 | KOL {T#HE & EREE MR GBI N 2)

SRR B RS 0 B R R 2R



HEEF‘—J‘*?/—E* HEEP$§¢

B E&E P Z(NEFRE 3)
10 | CRM B BARE= & SIS B TR
11| gt BESE Gl
12 | 4Es s B T R A 1THHTHE 4R
13 | AR S fmERE BRI ECNERS 4)
14 | BE{THBEETIEY BHZEFEBEN
15 | BPREEETR /[NeH 35 FR B[Ol 6
16 | [EIRAEALAR GG ZS Hriftae i B
17 | HEEEHE
18 | HEEEHE

_-Lir N ?;CEFF-%-E’F‘Q; ﬁ.&?’{?%ﬂlﬁ%?#/m .

BHEHERFELT R

5 s M SR AR S T AT
o

2% SR E A% LSS Ry A R E 8 > E 38
TTSHRIARHHIS - BE = FAERNELAFRAMEE S - WA THEE - 5t
B S RRIAH B b B ERAR BLARAR AH R -

Ky (T5#KkEHH)

SEER HEEEEE 0 SIERERIRE B

3o Y 1o
g p ¥y rﬁ-
1

et T AFEESINIEBE I SERIE

F3H




PR AR REERT P i

AR LA 2 AT ZAH RT3 Omnimedia Storyteller and

Productions

- CBHKFEL R REAB  NRRE L e Wtz /4=
RERERT A2 GERTVRFIARGFESF T A -

= HARA R
x>~ 84 ¢ #% [ APFeEs (F7HE- 2 %)

v R AR R EE P
Wz gfe s ~x it MRS 8 Ly RAL g R
.g%ﬁﬁ%%ﬁﬁa@?mu4mﬁ IrddBigond (2 EVESA)

m

E o~ A AREF B PR 4
WETRE L 2 @ % (30%) RS S
WA ¢ MR 2R F (30 %) MB4ER 4

% 2 14 (30%)
FE A (10%)

Ry
4

ESi% -
WA FREAERE PN F R > FHHEERY & AIGC R 5447 e
1. R8s g Bm 2 ¥ ¥ 244 (Omnimedia) %o PR L ~ Hast § &

&élrﬁ.ﬁ’r@ﬁ—i °

2 BEABEALN AR CSERN 4RO LR R SRAT L NI B2
W*%%°
B S GHIEE G ORI B E RS S HTALL S G

(AIGC) MRS 2N T E S e o
Ao FAEpmE (¢ s we)

%ﬁapﬂﬁﬁ*mﬁiﬁwﬁﬁmﬁ**ﬁiﬁﬁﬁﬁavo%%ﬁW%ﬂm;mw
BEREFL Lt > BRE - R4 B2 R L FTNEBHT R FMRAESEERERE XL
7o PMES P F AW BRATERERTE S AR -
%ﬁﬁﬁﬂii%%iéﬁﬁﬁﬁﬁ(é%%ﬁ\ﬁa 2.4 ~Podcast ~ XR % ) 112 37248
Fho Al 4 ) % (AIGC) ~ iR %S TAARE L - B2 BBERP s xb) 0 2
i3 2 A A m”&wkﬁﬂﬁ{ Er g B A FEMART RIS
ARENFHELEEN T LGS E TAH

SFEFE SERAE T L R R EAN BN



This course aims to guide students in understanding the content production logic and communication
strategies in the era of all-media. With the diversification of media forms and the fragmentation of
audience behavior, traditional single media can no longer meet the information dissemination needs.
Through theoretical lectures and case analyses, this course explores multiple issues such as multimedia
integration, digital content production, communication narratives, and emotional design.
The course content covers the operation models of all-media platforms (including news, social media,
video, podcasts, XR, etc.), as well as emerging trends such as Al-generated content (AIGC), immersive
experiences, and the application of information visualization. Students will understand the all-media
production process, strategic positioning, and ethical issues through successful domestic and
international cases, establishing an overall vision and critical thinking of the contemporary
communication industry, laying a foundation for future entry into the fields of media integration and
content planning.
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This course centers on "Short Video Creative Marketing Strategies", integrating Al tools and video
editing techniques to cultivate students' comprehensive short video production capabilities from
planning to release. In the early stage of the course, global trends and audience characteristics of short
videos are introduced, and the features of highly interactive content as pointed out in the "2024 Meta
Survey Report" are analyzed, such as "Real Talk", "Resonant Narratives", "Visual Impact", "9:16
Composition", and the "3-Second Hook Rule".
In the middle stage, Al tools are applied to assist in planning and material generation. Students will use
ChatGPT to write scripts, Kling or Runway to generate visual materials, and CapCut or Premiere to
complete editing and special effects integration. The course also introduces Meta's recommended five
Reels creation strategies: "Authentic Sharing", "Life Moments", "Music Rhythm", "Product
Storytelling", and "Community Interactive Content".
In the later stage, the application of short videos in brand and marketing is explored, teaching students
how to combine Al data analysis and community insights to optimize video release strategies and tag
design.
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This course focuses on two key abilities: storytelling and data analytics in
social media management. In the first half, students learn social media strategies,
analyze fan page content styles, and practice managing their own pages. The second
half emphasizes data analysis using Google Analytics to understand traffic and
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audience behavior. By integrating creative content with data insights, students
will develop strategic skills for effective social media marketing.
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