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This programme will introduce the concept, process and practice of ‘Al in Design’. Graphic design is one of the fields that
has been most impacted by the development of artificial intelligence. In this course, we will talk about how artificial
intelligence is used in graphic design. This course will also provide students with an overview of what kind of capabilities
make Al so valuable for the field of graphic design. In the future, we can expect Al to play an increasingly significant role in

visual design.
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Arthur Miller, The Artist in the Machine: The World of AI-Powered Creativity (MIT Press 2019)
Luke Dormehl, Thinking Machines.: The Quest for Artificial Intelligence - and Where It's Taking Us Next (HighBridge
2017)
Erik Larson, The Myth of Artificial Intelligence: Why Computers Can’t Think the Way We Do (2021)
Jeffery Nunemaker, Al in the Graphic Design Industry (magazine 2020)
Helen Armstrong, Big Data, Big Design: Why Designers Should Care about Artificial Intelligence (Princeton Architectural
Press 2021)
Catriona Campbell, A/ by Design (Chapman and Hall/CRC 2022)
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©® This course integrates color theory with Al technology, delving into the application of color in

visual arts, design, and culture, emphasizing the role of Al in innovative color applications.
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2. Albers, J. (2013). Interaction of color. Yale University Press.

Berlin and Kay (1968), Basic Color Terms. CSLI.

Chichester, West Sussex, England: Wiley.Wyszecki, W.S. Stiles (1982), Color science :
concepts and methods, quantitative data and formulae.Gunter Wiley.

Designing with Color (1991), Susan Berry and Judy Martin, North Light Books.
Hardin and Maffi (1997), Color categories in thought and language. Cambridge.

Lamb and Bourriau (1995), Color: Art and Science. Cambridge, London.

Mollica, P. (2013). Color Theory: An essential guide to color-from basic principles to practical
applications (Vol. 53). Walter Foster.

9.  Ohta, N, & Robertson, A. R. (2005). Colorimetry : fundamentals and applications.

10. Steven K. Shevell (2003), The Science of Color. Elsevier

11. The Perception of Colour. Peter Gouras (1991), Macmillan.
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This course introduces students to the world of digital photography and explores how Al

technology revolutionizes the world of photography. It covers everything from the basics of

photography to innovative applications of Al in photography, along with discussions on copyright and

legal issues.
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This programme will introduce the comparison and integration of ‘post-photography’ and ‘Al-generated image’. It will be

focused on the investigations for the creativity of artist / photographer and the poetic work produced by artificial intelligent
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AN

through diverse cultures, emotions and experience etc. Although these artistic images and expressions are generally guided
by human creativity, but they have different ways of thinking and working, and even in technology. Students in the course
should be aware of the nature of image-based art practice in order to combine various points of view and go further in
creating the poetics of post-photography and Al art.

Al art has been a growing topic of interest in recent years, attracting the attention of artists, art lovers, and the wider public.
With the increasing capabilities of Al systems, this innovative approach to creating art has led to the generation of works that
are sometimes indistinguishable from those created by human artists. Despite the excitement surrounding Al Art, it also
raises complex ethical, legal, and artistic questions that have sparked debates about the definition of art, the role of the artist,

and the future of art production.
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Joanna Zylinska, The Perception Machine : Our Photographic Future between the Eye and AI (MIT Press 2023)
The Networked Image in Post-Digital Culture (Routledge 2023)
Aaron Hockley, The Computer Ate My Photos : Artificial Intelligence and the Future of Photography (2021)
Mark Durden, Photography Today (Phaidon 2014)
Robert Shore, Post-Photography: The Artist with a Camera (Laurence King 2014)
Susan Bright, Art Photography Now (2006)
Jean-Christophe Blaser, reGeneration: 50 Photographers of Tomorrow (2006)
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https://www.amazon.com/Aaron-Hockley/e/B09FB186CB/ref=dp_byline_cont_book_1

David Campany, Art and Photography (Thames & Movements S. 2007)

Demos, T.J. and Editors of Phaidon Press, Vitamin Ph: New Perspectives in Photography (Phaidon Press 2006)

Charlotte Cotton, The Photograph as Contemporary Art (Thames & Hudson 2004)

Martin Lister, The Photographic Image in Digital Culture (Routledge 1995)

Paul Wombell, Photovideo, Photography in the Age of the Computer (River Orams Press London 1991)
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This course in video production and editing aims to provide students with a comprehensive
learning experience covering all aspects of video production, from fundamental concepts to
professional skills and practical applications. Students will gain an understanding of the core
concepts of video production and editing. The course will delve into various video production
techniques, ranging from basic editing to sound processing, sound effects creation, and visual

effects, equipping students with a wealth of production skills and knowledge.
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This course integrates digital multimedia audiovisual production with artificial intelligence-generated
video technology, aiming to guide students in exploring the creative process of visual and video media
production. Through real-world media production needs and the utilization of cutting-edge technology
on online platforms, students will engage in practical exercises such as digital photography, short
videos, documentary storytelling, and micro-storytelling. The comprehensive curriculum covers
conceptualization, creative ideation, project planning, creative applications in media, and the entire
process of post-production. Notably, the course emphasizes the integration of digital multimedia
concepts and incorporates Al-generated video elements during the post-production and editing phase.
This approach ensures that students are well-equipped to adapt to current trends and develop a holistic

set of creative production skills.
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The course primarily adopts a hands-on approach, utilizing teaching methods such as instructor-led
lectures, group discussions, practical project assignments, and simulated scenario exercises. The focus
is on providing students with an in-depth understanding of the entire creative process from
conceptualization to practical media production. Students will cultivate creative thinking, narrative
skills, and the ability to effectively use diverse media elements for storytelling. The curriculum
encompasses digital photography, video production, basic and advanced post-production techniques,
and the integration of Al-generated video creation skills. Additionally, the course integrates various
digital multimedia audiovisual expressions, business platform applications, and global business trends.
This ensures that students can widely apply digital audiovisual technology in creative, marketing,

platform operation, and multimedia fields.
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