PR LB OB s LR B f—
AETRRZEBREL > FoF T £
B S Ty
BEEEY L BETER"
i & £ &2 ¢ Business Intelligence Applications
BEEEUA FETE
Mats - Fé?};é%r%f:419§r%
RERNFFELA L ¥R AL W oRIR A FH R g B
ipﬂ"év\’f‘r{ﬁzg Ef"*«‘ "ii% *“&f?éﬁi*mﬁ‘q‘ AT EMIAA TR
PEH g wrzzzf Sk LT 10% R B R M P
WEE O ALHE BRI FEY R 2T A - koo bldeo A I ERITR
MBEEAFT T AT A BGYRFERIE P k| F o et  E 7 v TP R
5 ° rER R L ﬁ’ﬁq*i‘—’frgﬂv"’ia’%‘:%éé‘*’f“%ﬁi FLEFRS
RS TR R IR N S A fiiﬂvfimﬂoﬂx&%g B
R FEF G vﬁvfﬁ{ g3 Fﬁvfj—*ﬁ‘ BRLRE e il 6 2RFFHO R
LAER? 6eE AN FEEPEFER? PO L F LY R FEN LA
A RASPFONPRELNS S ALETEATERY P RHEF I E DR
A e
AEgE R RS A . et L .
b B T B MAFHFEFEFER 22 ¥+ AFTHRELI F0E T7 § B
58
FERRBEER -
T o B
Bati 4 ik (2 F S ALY TAIT R R 2 TREARFREIEL AL L
B FarinAepg i oo
Hn B LR s AT A e e #%3r
R 4~ Mg s 2 2 L EBRE
1
faxzOs E53
Introduction of Business Intelligence :f txzlerisrzlly
e b By 4 AT mERS FERImPEC e B
2
. : Fuapzls 5z )
Website data analysis Ej‘fﬁ W rrzl] H
e [+~ Wi g A 2 ra LERT S
3 .
EE TRl
Statistic Analysis Ef“?{ Werrzlly .
FrRTER CJc >~ W€ 09 2 k2 TEYRE
4
: : L R Y BT )
Business Intelligence Applications Ej‘?{ W rrsl H




TR

<~ Wi g6 2

TEHF S

Data mining applications

EEE Sy Bl Al
i

TR A

[]4 < Wi g 5 2

THEHF S

Database Practice

Faxz e F x5z

H

S L

=~

e

|
O 03

(] 2| 3im £ b Bk = F

AR AR R kR L B

VrHE A g




PR AR R HERKT Y S
ﬁ’%i% -gf %ﬁi?{? - 5]#

P2 4 - F E4 £, (Introduction of Business Intelligence )
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Big Data analysis has been applied in various areas of industry, focus on the concept of integrating theory
with practice. It is worth to learn the concept of big data technology and methodology for business

decision analysis. This course introduces the basic concepts and methods of big data, which contains the
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cluster analysis methods analysis, association rule analysis, decision tree analysis, logistic regression,
Bayesian clustering analysis, and time series.
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In this course, teacher will introduce how to manipulate Microsoft Power BI analysis tools which to
obtain the various data source to make graphics results in order to do business analysis.
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1. Teacher will assign the textbook and step by step to introduce the contents.
2. Teacher on-hand do cases studies and students to practice them.
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Google Analytics for Beginners shows new users how to create an account, implement tracking code,
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and set up data filters. You'll learn how to navigate the Google Analytics interface and reports, and set up
dashboards and shortcuts. The course will also demonstrate how to analyze basic Audience, Acquisition,

and Behavior reports, and set up goals and campaign tracking.

"%H‘ 7
R AR L SR i R R Tk ~RA R~ AR ~ BEFAK S HIETFER Rtk
% o Google Analytics = ~+ z»\i] 3R £ 3k 7 e el R R4 3R BT SRR KR

%%ﬁﬁ;~%%ﬁﬁﬁmﬁim%ﬁﬁﬁ&%’?@%*ﬁ%ﬁﬁ@éﬁﬁ?ﬂo

HIETR H B T B R A %1 E



A~

Iy

ln

1. The main tasks of website analysis include: data collection, report making, analysis and
interpretation, decision-making, implementation, optimization and improvement, etc. The four types of
Google Analytics reports provide different data insight, including: audience analysis, traffic sources,
user behavior, user conversion data and other four-dimensional data, and various information can be
obtained according to user needs.
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2. This course introduces Google Analytics (GA, Google Analytics). Through practice, implement GA
or GA4 event setting and advanced analysis process. In the context of commercial websites, analyze
various traffic data, visitor identification mechanisms, and web pages of e-commerce websites Dwell
time, engagement, ... and other data.
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1. According to the contents of the specified textbook, select important chapters for introduction.
2. The teacher does it, and then the students practice.
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"data is King". Statistics as a subject of analysis, interpretation of data is an important tool to provide

>
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decision support for commercial, social, and everyday life.
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The course intends to assist students in understanding the key concepts, analytical methods and
practical applications of descriptive and inferential statistics. In this class, students will learn how to

solve problems and make intelligent decisions by collecting, organizing, analyzing and interpreting data
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for references in many fields. The course contents include four major parts: 1.Collecting data, 2.
Probability (Probability distributions, Expected value, Variance, Risk), 3.Data organization (Graphs and
summary), 4. Statistical inferences (Estimation and Prediction).
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In this course Introduction to Excel Power BI you will learn about the Power Business Intelligence (BI)
tools you can add to Excel. You will learn about using power query to import data from the Internet, and

add that data to your Excel worksheet. This course also teaches you to display your data with Power
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Views and Power Maps.

It teaches to create a power query to get data from a web page, where you will also learn about modifying
your power query and adding the data from the query to your Excel worksheet. This course also includes
learning about preparing your data model for creating a power view and adding an url image to your data
tables.

Finally, this course will teach you to create power maps and about data you need to modify in your data
model to activate it. You will learn that power maps uses Bing maps and you will need geographical
information in your data model for power maps to work properly. You will also learn about creating new
scenes and displaying your data on a power map. You will learn about setting the transition between your

scenes and creating a video out of your finished power map.
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The contents of this course in this semester includes verious document processing software, which are
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content : Excel and Power BI. I will utilizing the practical operating for the excel software to guide the
student into the various docunments porcessing skills, and let everyone be a proficient for applying in
various lessons and assignments.
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This course will introduce the students to the concepts of data mining, machine learning and predictive
analytics utilizing the Microsoft toolsets including SQL Server Analysis Services and Excel with
PowerPivot and the Data Mining Add-ins.
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The contents of this course in this semester includes verious document processing software, which are
content : Excel and data analysis. I will utilizing the practical operating for the excel software and data
analysis technology to guide the student into the various docunments porcessing skills, and let everyone
be a proficient for applying in various lessons and assignments.
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In a progressive manner starting from database theory, gradually from the data, database concepts,

database design, to database development practice, full description of database theory and design

methods.
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The knowledge of database management and database management systems is now a necessity for
students. The course is designed not only to assist students in understanding the fundamental concept
and skill of database but to teach students the database design and practical applications. The course
covers:
1. The structure of a database management system.
2. Entity-Relationship model.
3. Database Design.
4. The relational model.
5. Data definition language.
6. Data manipulation language.
7. Stored procedure.
8. Function.
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Chang, Bao-Rong, Tsai, Hsiu-Fen and Hsu, Hung-Ta Secondary index to Big Data NoSQL Database —
Incorporating solr to HBase approach. Journal of Information Hiding and Multimedia Signal

Processing, v 7, n 1, p 80-89, January 2016.
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