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This course covers instructional theories, environmental platforms, and the application of Al technology
in digital learning. It emphasizes practical cases and exercises to improve students' competencies in

using generative Al, educational robots, and chatbots for designing and implementing educational

practices.
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2. Smaldino, S. E., Lowther, D. L., Mims, C. & Russell, J. D. (2018). Instructional technology and
media for learning (12th ed.). Boston: Pearson.
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The rapid development of communication technology with the rise of social media, has led to a
paradigm shift where individuals not only consume media but also actively contribute to its creation.
Consequently, enhancing students' abilities to proficiently utilize digital media for expression and
content creation has become imperative in improving communication and dissemination efficacy in the
digital age. Moreover, given the widespread application of generative Al, which offers real-time
assistance in communication tasks, students must also acquire proficiency in leveraging generative Al

capabilities, particularly in narrative construction, to facilitate more effective digital communication.
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©® This course focuses on integrating Kansei Engineering and Al technology to better reflect
human emotions and behaviors in interface design. Through practical and theoretical learning,
students will learn to create more humanized and appealing interactive interfaces.
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©® David Benyon (2019). Designing User Experience: A guide to HCI, UX and interaction design,
4th Edition, Pearson.

©®  Helen Sharp, Jennifer Preece, Yvonne Rogers (2019). Interaction Design: Beyond Human-
Computer Interaction, S5th Edition, Wiley.

©® MacKenzie, I. S. (2013). Human-Computer Interaction: An Empirical Research Perspective,
Ist Edition, Morgan Kaufmann.

©® Thornes, S., & Baxter, M. (1995). product design. Publishers Ltd.

©® Tidwell, J. (2010). Designing interfaces: Patterns for effective interaction design. " O'Reilly
Media, Inc.".

©®  Tullis, T. and Albert, B., 2013, Measuring the User Experience: Collecting, Analyzing, and

PresentingUsability Metrics, Second Edition, Morgan Kaufmann.
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The course 'Al Marketing in the Information Era' aims to cultivate students' competitive marketing
skills using Al technology in the sales market. The course begins by exploring the current status and
trends of Al technology in the smart information era, focusing on its applications in marketing.
Students will learn various case studies of Al applications and how to cleverly apply Al technology and
data in the field of marketing. The course covers foundational marketing knowledge and common
strategies, as well as basic knowledge and application methods of Al application modules, practical
case analyses, and ethical-legal considerations. It is designed to foster students' comprehensive
understanding and practical application of Al in marketing, enabling them to align closely with industry
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This course aims to explore the impact and application of artificial intelligence (Al) on the field

i)

of new media management, provide an in-depth introduction to the role of Al in the new media
environment, and how to use Al technology to improve management efficiency, innovation and
competitiveness.
Through the discussion of the following topics, we will comprehensively introduce the core
content of Al management in the new media era :
¢ Understand the basic concepts, development trends and application scenarios of Al in the new media
era.
* Master the specific applications of Al in new media management, including but not limited to data
analysis, natural language processing, recommendation systems, etc.
e Learn how to integrate Al technology to improve the efficiency, accuracy and innovation capabilities
of new media management.

¢ Discuss the impact of Al on organizational structure, decision-making models and talent needs, and
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Consumer Roles, and Business Responsibility. 2023. Karmasin, Matthias, Diehl, Sandra, Koinig
& Isabell. Springer.

7. Navigating New Media Networks: Understanding and Managing Communication Challenges in a
Networked Society. 2017. McEwan & Bree. Lexington Books.

8. Transforming Management with Al, Big-Data, and IoT. 2023. Al-Turjman, Fadi, Yadav, Satya
Prakash, Kumar, & Manoj. Springer.

9. AI-Empowered Knowledge Management. 2023. Majumder, Soumi, Dey & Nilanjan. Springer.

10. Management in Al powered world: What is the role of CEOs in the new Al powered world.

2023. Butina & Darko. Sbvv, Switzerland.
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