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This course mainly guides students to appreciate the characteristics of Taiwan and local food culture.
Through basic teaching of Taiwan’s local food culture, discussion of innovative cases in the Food &
Beverage industry, and group presentations, it expands students’ understanding of local food culture
and enhances the understanding of Taiwan’s food. Diversified understanding, especially advanced
exposure to innovations in the F&B industry, cherishing food culture and caring for society.
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Important topics include rice food culture, tea, wine and coffee, Taiwanese cuisine, Taiwanese street
foods, Chinese food, Asian food culture, Taiwanese aboriginal food culture, food & beverage

innovation, service innovation.
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This course provides relevant knowledge for those who are interested in working as tour guides and travel
practitioners. The most important thing is from the perspective of tour leaders and tour guides in the
travel industry. It is divided into four parts: The first is the basic "tour guides and tourism business" as
the "foundation"; the second part "the workflow of a tour leader " teaches the basic skills of leading a
group; the third part "the workflow of a tour guide" leads the talents needed in the Inbound market; and

finally discusses the skills of a tour leader and guide , taking the group leading skills to the next level.
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1. Guide you to understand the development of sustainable tourlsm from the three major directions of
economy, environment/ecology, and social/culture.

2. Help you understand the management trends of the tourism industry from the three major elements
of environmental (E), social (S) and corporate governance (G).

3. Encourage you to think about the balance between the elements of sustainable tourism and ESG from
the perspectives of different stakeholders.

4. Cultivate your professional sustainability awareness to accumulate potential for future green-collar
jobs in the tourism industry.
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The global emphasis on sustainable tourism and the widespread discussions on ESG have
prompted everyone, especially the students in Chinese Culture University, to align with these trends
and focus on the hottest issues. The content of "Introduction to Sustainable Tourism and ESG
(Environmental, Social and Governance)" is just right for you to enrich this part of your literacy. This
cross-domain expertise course by the Department of Tourism Management delves into the significance
of sustainable tourism and ESG. It first considers the balanced development of sustainable tourism
from economic, environmental and ecological, and socio-cultural perspectives. The goal is to reduce
negative impacts and meet the needs of various stakeholders, including tourists, industries, the
environment, local communities, and governmental entities. The course further explores the three
elements of environmental (E), social (S), and governance (G). It introduces how tourism and
hospitality industries can keep up with international management trends, addressing climate change and
environmental conservation through actions such as achieving net-zero emissions, carbon reduction,
energy efficiency, and waste reduction, etc. The course also covers initiatives and practices related to
corporate social responsibility, social engagement, and the development of sustainability and ethics
reports. We hope you cultivate macroscopic perspectives, so you may work in the sustainable
departments within industry and contribute yourself to shape a sustainable future.
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Ecotourism is the better way to undertake tourism with a guarantee to preserve these recreational

resources properly. Ecotourism is aiming to preserve these two types of resources at the same time.
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Under merely commercial considerations, traditional tourism frequently causes large-scale damages
to recreational resources. It becomes a critical issue for tourism industry to wisely use these
resources and preserves them persistently. Ecotourism is the better way to undertake tourism with
a guarantee to preserve these recreational resources properly. Two types of recreational resources
are included: cultural and natural resources. Ecotourism is aiming to preserve these two types of
resources at the same time. This course will start with introducing the definition of ecotourism, and
following its categories, history, trends and encountered issues of ecotourism. The basic skills for
designing an ecotourism project will also be provided in this course, therefore, students will have an

overview of ecotourism..
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61.Ruth V. Russell & Lynn M. Jamieson > #1# #2:% » 2011 - LEISURE PROGRAM — Planning
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62.Eagles, P.F.J., M.E. Bowman, T. C-H Tao (2001) Guidelines for Tourism in
Parks and Protected Areas of East Asia. IUCN, Gland, Switzerland and
Cambridge, UK.
63.Eagles, P.F.J., Stephen F . McCool, 2002, Tourism in National Parks And
Protected Areas —PLANNING AND MANAGEMENT(2nd. edi.). CABL
Publishing, NEW YORK.
64.Lucas, P.H.C. (1992) Protected Landscapes., Chapman & Hall, London.
65.Western, D. and Wright R.M. (1994) Natural Connections— Perspectives in
Community-based Conservation., , Island Press, Washington, D. C..
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TR gk Y RS - % o drop-in quizzes, mid-term exam. and final exam..
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£ 7131 o Each group will present a report in terms of ecotourism and then discuss it in class.
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Bgehi kR RESHEL A ®
1 Course introduction, course requirements, student grouping for final
project
4 R eIl o 2 A ()
2 Theory of ecotourism(I)
2 g %2 5 eI o AL A (1)
3 Theory of ecotourism(II)
2 rRE R AR ol SRS
4 Development and trends in ecotourism Drop-in quiz in
class
2 B EFERE
> Environment and ecotourism
BES ST
Control of carrying capacity
Rl S < R & 20)) " Pk
7 Sustainability and ecotourism (I) Drop-in quiz in
class
4 i 25 A R (1)
8 Sustainability and ecotourism (II)
U 4
? Mid-term exam
10 H ! ?{%
Field trip
RO NI
t Taiwan cases and Foreign cases in ecotourism
2 R GE2 RH R RS HI(]) ki B
12 | Principles and techniques in the planning of ecotourism(I) Drop-in quiz in
class
4 iRz AR R RE HE(1D)
13 Principles and techniques in the planning of ecotourism(II)
AR5 b2 3R R R Ha(])
ke Principles and techniques in the designing of ecotourism(I)
4 R R 2R RAEHIID i
15 | Principles and techniques in the designing of ecotourism(II) Drop-in quiz in
class
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Group presentation and discussions for final project(I)
AN RS0 S - A =T

17 Group presentation and discussions for final project(I)
PAFEEHIBAH AL LF2

18 Final exam. and submission of personal final reflection report
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HAR LR L OB T RS (Tourism and Recreation Resources Planning )
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Boenhthlidd ks Rk p o RIS E o UEH S SAEE
Tourism and Recreation Resources Planning is the process of developing a plan for the effective
development of tourism resources based on the natural and cultural resources of a particular area and
the market's needs. Tourism resource planning aims to create attractive tourist destinations that attract

visitors and promote economic development in the region.
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Tourism resource planning includes, but is not limited to, the following:
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* Identifying and prioritizing tourism-leading industries: This involves conducting resource surveys and
market analyses to identify tourism industries with potential for development in the area.

* Promoting tourism destination development: This involves improving tourism infrastructure and
providing high-quality services to enhance the competitiveness of tourism destinations.

* Developing tourism transportation systems: This involves integrating transportation, accommodation,
and food and beverage industries to provide a convenient travel environment.

* Organizing creative events: This involves organizing special events to attract the attention of tourists.
* Promoting regional integrated development: Combining tourism, agriculture, and industry to promote
overall regional development.

Tourism resource planning is becoming increasingly important in Taiwan. The government is actively
promoting tourism development and working with the private sector to help Taiwan become a major

tourist destination.
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iy i L#CE%:"’ FANEIEE Eﬁcﬁfiﬁﬁfé Lecture, 1% discussion, & # AL £ oral
presentation, %-3* field trip, & #231#%H &
During the epidemic prevention period, please be aware of the school's rules and use textbooks,
PowerPoint, and videos for independent learning. Possible teaching methods include Classroom
lectures, Discussion discussions, oral presentations of students' simulated topics, Field trip visits, Group

discussions, etc.
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CEXRE

Chang, W. C., & Tseng, B.H. (2022). Tourism and Leisure Recreation Resources Planning (Fourth

Edition). Taipei, Taiwan: Huali Publishing.

Lo TR
PABEk A 1999 BB BB ATH: b v T
A 3R F 2017 RRERFRBET AL 223 5
JTB 1999 The new strategy of tourism development Vol. I, Il JTB
Chung, Wen-Jing and Tseng, Bing-Hsi 2010 The planning of tourism, leisure and recreation resources
Hwa-Li Pub. Co.
AR UM 1994 LK E ¥ 88 F Mizoo, Takayoshi, 1994 The business and management of Tourism
Toyo Economics News
L=~ Fag kR
LRI CER-BREZFAREEFEAG MBRETREF §FEF o (& 2% ) Select a tourism
industry or tourism site to develop a management plan for the development of tourism resources. (to be
implemented in groups)
BAE - A4&IFFL S S E RIS E o One-minute reports, drop-in quizzes, and more.
BLustwm  ER-REAENERFERNAG MBEET AR FEIE 0 FeEpL e L 25T
31# ° Each group will present a report and then discuss it as a class.
‘e RKFER
AL (B
e D REWPF
= TN N R
W~ FrREE E
#...)
FAENE P HE RTEEY L e
1 Course introduction, course requirements, student grouping for the
final project
FE MR RS TR ey
2 The relationship between climate, geographic landscape, and tourism | One-minute report
and leisure recreation resources
4 AR ERE TR By
: Ecological environment and tourism One-minute report
A REEEEETR e A
4 Ecological environment and tourism Drop-in quiz in
class
LR R EIRE Rk T, & KA.
. tourism areas and environmental protection (2021). F #& % ot
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LR R
7, 11(1), 63-89.
BLEE BHRE RE ik Bl
6 tourism areas and environmental protection Drop-in quiz in
class
L RBEEK TR - F AR
7 Human environment and tourism resources One-minute report
Nl " %
8 Human environment and tourism resources Drop-in quiz in
class
A
? Mid-term exam
AEARA L F0E s IR LS Lk TR BUEC . (2021). 11+
Group report: climate, geographical landscape, and tourism resources | i *% &5 & 7 BLERF 7
3 SRR
10 Mz my: nd s
BELF LB B
£ 28(2), 111-130.
AR E L F s IR EAEL TR e AN
11 | Group report: climate, geographical landscape, and tourism resources | Drop-in quiz in
class
Al dRd 2 BTBRB GBS TR ol A=
12 | Group report: Ecological environment and tourism Drop-in quiz in
class
AEdRd A GRS R TR KEE R
13 | Group report: Ecological environment and tourism Drop-in quiz in
class
LR Lkl R IRE RE EAT k. (2021). E R
Group report: tourism areas and environmental protection Bk A R A AT
14 R BB RGBT
FWME IR
AN
LEARE RN B B RE R " R
15 | Group report: tourism areas and environmental protection Drop-in quiz in
class
AEARE A% RASEE TR KEd Rl
16 | Group report: Human environment and tourism resources Drop-in quiz in
class
17 | #esfd @AY RBERL TR "R
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Group report: Human environment and tourism resources

Drop-in quiz in

class

18
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Final exam. and submission of personal final reflection report
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A2 L4 - % ¢ w4 (Green Hospitality Management)
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LEJ

» To equip learner with understanding the concept of green hotels and their significance in the
hospitality industry.

» To explicate learners to familiarize with green technologies and innovations, including energy
conservation, water resource management, and waste reduction.; to establish learners with
understanding of green certification systems and understand how to obtain and maintain
certification.

» To understand the relationship between green hotels and social responsibility, promoting social
sustainability; as well as formulating innovative ideas for green hotel management.
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» Galarza, C. (2023), Understanding the Green Revolution: An Interdisciplinary Looks at the
Hospitality Industry. Authors On Mission. (ISBN-13 : 978-1950336494).

Lo g
> Kelly, K. (2017) > w22 @ E352,% A % 30 £ 012 #23 ~ 48+ (The Inevitable: Understanding the 12
technological forces that will shape our future) 4 #* % @ 578g B 11 %< (ISBN: 9789862623268) -
> FERW, BAA ML, jREC, MEE, RV, KLY, IR (2014) » % ¢ A ¥ (R RK
T T IH) I e < it (ISBN:9789571179445) -
»  Cetron, M., DeMicco, F., & Davies, O. (2010). Hospitality 2015: The Future of Hospitality and Travel.
New Jersey: Pearson Education, Inc. (ISBN: 0866123490)
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1 Intro
2 The Green Industrial Revolution Chapter 1
3 Fundemental of Green Hospitality Chapter 2
4 Green Technologies in Hospitality Industry Chapter 3
5 Green Technologies in Hospitality Industry Chapter 3
6 Case #1 PR
7 Energy Efficiency in Hospitality Operation Chapter 5
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http://www.books.com.tw/exep/pub_book.php?pubid=ctpubco
https://search.books.com.tw/search/query/key/%E9%BB%83%E5%AE%97%E7%85%8C/adv_author/1/
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https://search.books.com.tw/search/query/key/%E5%BC%B5%E6%B7%BB%E6%99%89/adv_author/1/

HeFiyr 13

P FEE 4~61
10 | Waste Reduction and Recycling Strategies Chapter 6
11 | Case#2 PR
12 | Challenges in Green Technology Adoption Chapter 8
13 | Challenges in Green Technology Adoption Chapter 8
14 | Policy and Economic Benefits of Green Technologies Chapter 9 & 10
15 | Future Trends in the Green Hospitality Chapter 12
16 | AFEL 5 1~3 %
17 HAFL S 4~6
18 | #H %+
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