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This course aims to help students gain the basic concepts of international trade in Al, as well as using
big data provided by government agency and private organizations to lean that the analysis on trade
trend in global industry and to find trading opportunities.

1. Course Introduction
To provide students with an understanding of the basic concepts of international trade in Al. Use
big data provided by government and private organizations to analyze trade trends of various
industries in global markets and further explore trade opportunities
2. Introduction to Al
To understand the relationship between Al, cloud computing, and big data, further to explore the
development trends of the global Al industry.
3. Big data
Learn about the characteristics of big data, to understand commercial approach of big data and
to explore industry in big data.
4. The cases analysis of big data in Government
To learn how big data used by organizations, its business benefits, big data technologies, the
challenges that users face.
5. International trade in Al
To delve into the impacts of Al on global trade, global supply chains, international trade
process, production and marketing of trade, customs operations, and logistics. Further discussing
the issues of Al, smart contracts, and trade finance.
6. Application of big data analytics
Practically lead students to use two trade platforms “iTrade platform” and “TAITRA
trade index” to analyze trade trends of various industries in global markets. Understand the layout
of Taiwan's various industries in the international market and seek target markets for future
investment for precise marketing.
7. Course evaluation
According to the participation on discussions in class, mid-term exams, and group oral and
paper reports to evaluation of students' learning effectiveness.
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1. Course introduction
2. Introduction to the basic concepts of international trade in Al
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Introduction to Al on business application (1)
1. What is Al ?
2. How Big Data is related to Al and Cloud ?
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Introduction to Al (1)
1. The analysis on development trend in Al industry.
2. What is big data?
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Introduction to Al (I11)
1. Commercial approaches to big data
2. Big data industry
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The cases analysis of big data in Government
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The impact of Al on global trade.
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The impact of Al on global supply chains.

ALTEHRE R A AR S
The impact of Al on international trade process.

9 # ¢ ¥ Midterm exam
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The impact of Al on production and marketing of trade.

11 | A TAFEHR M T E SR

SEERH BEEEEE 0 PSR ER IR F4H



The impact of Al on customs operations and logistics.

12

LAFEEFEZGTIRT
Al, smart contracts, and trade finance.
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Big data applications (1) : iTrade platform - global trade data

14
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Big data applications (I1) : iTrade platform - Semiconductor industry
data in Taiwan
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Big data applications (I1) : TAITRA trade index
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Big data applications (IV) : TAITRA trade index
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Final group report (I)

18

FIE R - E (1))
Final group report (1)
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This course aims to help students gain theoretical knowledge of green economy and trade, as well as an
in-depth understanding of the actual operation of corporate ESG transformation through case studies
and practical activities.

1. Course Introduction and Objectives

Purpose: To provide students with an understanding of the concept of green business, ESG
(Environmental, Social, and Corporate Governance) transformation strategies for corporations, as well
as practical and case study skills.

Focus: Combining theory and practice, emphasizing sustainable business models.

2. Fundamentals of Green Economy and Trade

Content: Introduction to the basic principles and international trends of green economy and trade.
Case studies: Analyze successful examples of green economy and trade.

3. Corporate ESG Principles

Content: Explore the three pillars of ESG (environmental, social and governance) and their impact on
corporate strategy.

Workshop: Students will work in groups to discuss the challenges and opportunities that companies
face when practicing ESG.

4. Case Study and Strategy Planning

Content: Through specific case studies, students will learn how to conduct ESG transformation in
enterprises.

Activity: Students will simulate the decision-making process of a company and formulate an ESG
transformation strategy.

5. Policy and Regulatory Environment

Content: Learn about international and local policies and regulations related to green economy and
trade.

Discussion: How to conduct effective business transformation within the regulatory framework.

6. Sustainability and Innovation

Content: Explore the role of innovation in promoting green economy and ESG transformation.
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Research Report: Students will research and report on emerging trends in sustainable innovation.
7. Cross-sectoral Collaboration
Content: Examine how different industries can collaborate to promote green economy and ESG

practices.

Panel Discussion: Sharing success stories and challenges of cross-sector collaboration.

8. Program Evaluation

Assessment: Students' learning will be assessed through group projects, individual research reports,
participatory discussions and final examinations.
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A modular approach to teaching, supplemented by lectures from the instructor, with discussions
and peer learning activities.
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¥l FaeEhe s 5yt (Week 1: Course
Introduction and Overview of Green Economy)
1 Pﬂcﬁi fi %4 P %3k Z_ (Course presentation and goal setting)
SFANMEL A %S (Introduction to the basic concepts of green
economy)
% 2% B GF nREAES (Week 2: International Trends in
5 Green Economy)
Tt d S 2k R c0F E48% (Exploring the global
trends in green economy)
% 3% 1 ESG & R +=2 (Week 3: ESG Principles and
3 Framework)
i % ESG (#k# ~ AL ¢ ~i512) ek~ R Al (Introduction to the
basic principles of ESG - Environmental, Social, and Governance)
% 43 ¢ § ¥ ESG #7) ehi vk (Week 4: Strategies for
4 Corporate ESG Transformation)
Fem & F 4o i 7 ESG # 3] (Discussion on how companies can
undertake ESG transformation)
05 kpFy L AHasd KT F B (Weekb5: Case
. Study: Successful Green Economy Practices)
Aot & ¢ S F 7 % ) (Analysis and discussion of
successful green economy cases)
$ 6 L R B REEd g B (Week 6: The Impact
5 of Policies and Regulations on Green Economy)
FIAP B PR ez & ¢ L F endad v (Exploring the role of
policies and regulations in promoting green economy)
% 73k v EFF M £137 (Week 7: Sustainability and
; Innovation)
WHAFT BT L% S F P o4 ¢ (Discussion on the
role of innovation in promoting sustainability and green economy)
¥ 8 I EAEE & T %4 & (Week 8: Cross-Sector
Collaboration and Green Economy)
8 |HEI AR EFEFDE T4 g% KT E (Exploring how
collaboration across different industries can promote the development
of green economy)
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% 9iF @ #Hp ¢ 32 (Week 9: Midterm Report)
BAHxfoBad? 3 EL (Students submit and present
midterm research reports)

10

10 - %4d & f &2 P30 (Week 10: Green Finance and
Investment)
Fit&d 4 e d LT ehi L (Exploring the concept of
green finance tools and green investments)

11

F1LE: fFEAEFEE% ¢ (Week 11: Corporate
Social Responsibility and Green Management)
g FAE T E A% Ky ¢ hE &2 (Discussion on the
importance of corporate social responsibility in green management)

12

§ 123F ¢ F i ky RE (Week 12: Climate Change
and Environmental Protection)
Fitf E R HEFREF RS (Exploring the impact of climate
change on economic and trade activities)

13

% 133 ¢ % J ik kday 12 (Week 13: Green Supply Chain
Management)
ATk d e pddeuE 2 2y 32 (Analysis of the establishment and
management of green supply chains)

14

¥ 143F ' %4 & 525 3 (Week 14: Green Products and
Markets)
Fit % d A S -7 40w B8 ¢ (Exploring market demand
and development opportunities for green products)

15

% 153%F %k b & ¥ 2 (Week 15: Environmental Risk
Management)
Tem £ F4oie g IR b & (Discussion on how businesses manage
environmental risks)

16

% 16 % P HARBREEHR Y (Week 16: Course Summary and
Review)
wAESALE 8L A B A FE e # (Review of key course points in
preparation for the final exam)

17

5 173 @ H k3R EH (Week 17: Preparation for Final
Exam)
B4 p28Y 5 4FY FHAN F (Students' independent study and
review of course content)
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% 18 i : #Hp kK % 3 (Week 18: Final Exam)
& 78 % % & (Conducting the final exam)
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With the development of international trade and foreign economic relations, and considering that the
foreign exchange market is the largest financial market of transaction volume in the world, understanding
the foreign exchange market and financial instruments related to foreign exchange can provide additional
investment opportunities and enhance hedging effectiveness. This course will introduce several topics,
including the foreign exchange market, related financial instruments, practical aspects of foreign
exchange trading and hedging, foreign exchange risk, and other knowledge related to foreign exchange
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transactions and fund management. In addition to presenting theoretical knowledge about foreign
exchange trading, this course also organizes case studies to gain insights into the practical execution and
operations in the banking and corporate sectors.
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This course begins with an introduction to the definition, characteristics, classification, and ecosystem
members of cross-border e-commerce. It then introduces the Taiwanese e-commerce platform, the
overview of global cross-border e-commerce market and the challenges faced by Taiwanese cross-
border e-commerce market. This course also elaborates key elements of online cross-border
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transactions, including an overview of international trade, online marketing, cross-border e-commerce
financial flow and logistics, cross-border e-commerce disputes and prevention, etc so that students can
fully understand the process of cross-border online trade. Finally, the course focuses on the B2B e-
commerce model, and provides the explanations and in-class activities of the usage of tools including
product selection, product launch, webpage design, platform operation, EDM design which to cultivate
and accumulate students' knowledge and application ability in building cross-border business websites.
=~ BFRPF
N AT R I B ?ﬁi%‘%%‘ﬁﬁﬁi€@¢ﬁﬁﬁ’”’T%%rﬁmﬁl‘ig g
FOXEBEIFIEIMN MR SHFBEETE R HOPR ottt ABART RS EER T
R Yt i %‘% PBRAFHERREFRANE  BRERELL TR ARRE T FRARIIA
BB T BAFHIERET Aagng o &&’%$ﬂ%ﬁ%ﬁf—%Bﬁm%?'ﬁ%?%@m
1B it HNERTFPAOTBRERNRY N oo
A s ﬁ;ﬁt—% A
1. k¥ :#it Lecture: 40%;
2. | ek Ed 2234 Group in-class activity @ 40 %
3. B8 Y E-learning : 20 %
1 - F2 ARFAaATRENERE I
B A PAL 2 GE I T HY ok
1. FA2ArBBERIFIFHOAMIL P 2EREHF > VLRI REFHLBRTH
A#HBEEE FERTZ hga 4
2. FAEIPFTERRBAEARMFEF(LH) SRR pMRIL > et e
I A B R R IR R a4 o
HAFALBRILP T o S¥F DR RY] - REFHEEN 4 2 F T4 o
£\ ;:‘F_i =5k
IR 4 % (20%)
2. FEF TRV (40%)
3. &P 2B 7T E(10%)
4.  #H x4 #(30%)
S - - 1
1. #HE2e%32020) - BRI IR 2hEFH(F_%) AFRT -
2. FarBRELNaRL ) o B RFES? (AFLpEGH)-
3. FEitHk e
B i 2
1. Hoque, M., & Bashaw, R. E. (Eds.). (2020). Cross-border E-commerce Marketing and
Management. 1GI Global.
2. KA BEBAL(017)c T S FE CBBRLPEARE R wARD L oo
L=\ gk,fg_% s
j‘ﬂ?'%fﬁ’é‘# nvﬁ';}ﬁ;%g el E VK I
ke & R ’ﬂ%%#%°
FREEFESFE L ) ERHET TRY .
FEREEAL DA é;: - i Pk ATIFARR A BHAEL o § P F L AT BT Kb

w

=

w N

S

FERH SEESEE L EEERREAE A F2H



AR

> *ﬁ“%ﬁ‘?%ww%wmﬁﬂﬁ

R
, o AILERE (Blde BN FEFEF 7 TRY - FR
#F=x FERRE ¥
REEE )
Vi O EPRELRR(ERT IF) TR
1 |FEis BRI IPaEs
el TARTP " BHE LTI RERORY
2 |BERRIIFRFECALBELGE |V SBETIFRTE P EESSR
V MR 0BEEIFERT AT S 2T
3 | cABETH BB PR FF AT 2(eWTP) s S BBEEBETH T 2 53k
AL
v LA FABBEITHE T S 0 ¢ 45 Amazon, eBay,
4 | 2HBBRILH P SRS PR ¥ " - Y
Tradeindia, B2Brazil, Tradekey, Lazada
s |BETP AT MILHAIRE |V ASHRTEHFLLE S o RRAL L
1 % _?_’:‘ﬁpif@
VRN R A o ¢ § ke d mECT -
6 | BB FARBEEEA S 2 R FORPE > A BEp
&%ﬁ*"‘mlﬁc'ﬁ(?’"k N Lﬁ K % } u) 7 3R Rl AR
Vi o HHm TEENAREL D s R EES 2GR
)3 ) 2, JRYAES RN 1 By e
, TGS MET L ? (AREEE R i
7 | @ % % 4% ® %34%--FoodPanda T =7 [ L) -
X0 TRITEAL L mv’f%’*'*ﬁ\’éjr;lr\r;
FLRZ A MG doim E B SRR R
v P B2BfrB2C T RHH N 2 R ST L
RS R R B S - fRCRPHS RIF " HES
8 IFHLPEBEAH AL ¢ 5 %3
S L i
T\ T RRPE
. v FEEFH AR (ERIFSTREL) A3 R0
9 | AN B R 4 e
BFeETRER }3%“’ ﬂ‘}‘
10 | BEIFIREY-rsEiFI Vo ORETH SER - B R
, v kIR E Hf@“’ PR ORE R RS
11 [ BRLpIagy-r FAF “ﬁﬂ ¥ Froy 2
I
12 | BBIpdaney-ingal VRPN RS - RIS R 2 Bl (7 A B
, Vi RIS HEFABD P EE M T RER
13 |BEIpF Ty -ngigl E:F P it
, V O ORER&ETRRFRL B R ik
14 | BRIFFHEY-F oK | ?I Fromh e
Rt
15 | BEIFFBEY-F 6K Vi R EpEEA R P R PASEY S 7 g
16 | HRF FiEHE T VO FeF3a%y? ERIFBBRT R LRP
17 | HArA Y Y EE Y AL g
18 | & plsi=E FLEY 225wk
HEERLH B EE L EBIERE R IREHEAA $3H




ff% ™ P%ﬁE?Ig J‘
<* B LA M

WA LA 2 b (F 2 D)
R % & TR (Introduction to International Finance)

-~ BRKFEL Ao g THE CRRA AT e

N N R
(r g5 @i¢ps papgems (R7E- L)

P AFARF R OREKE PR
LR A l%ﬁﬁ%W#@#ﬁﬁ%
BospgzieFaprons [ Hedsdisidons (25755 %)

m

=

R A B iR
(s L 2% ( %) AR
i g iz 2ats( %) @aiELs

B A (70 %)

g E A 4 (30 %)

I ~HREFPF:
%ﬁa*ﬁ%@“¢ﬁﬁ%%@ﬁ%’ﬁ%ﬂﬁﬁ$ﬁﬁiPikiﬁﬁwﬁﬁaﬁﬁaﬁ
FPRAOFEEARERE AR R AGARET B FIFARI S E 2 ﬁ#%%’uﬁg%

B35 -LE  FARBARMALEE ] EHEAEREZAHARE S > B0
B & etk de o

f~%ﬁﬂﬁ@~ﬁ¢r

PR UPT > BREM G A Bf‘?» CRRFRFEBEL AR 0 BRRAE EBIEHRN N
ikﬁiimpﬁﬁﬁﬁmﬁ o RFAMA LERE ENPIRE SRS SR T LS

R & mip b AAZG 2 0T ~ 7 BRZERBEREHIAZ R - REFBYE § 24T
o JReth o~ AR g;Li B~ fRERE 4}1@—4 EEEEE -1 J;E]“%ﬁﬁf\ 1B NE ePdiTH
FRFEBTAR %7 A EREERDp Pt "R EL bRE L2 BEFH > 151
B "R AT o
In the era of globalization, relationships between nations are becoming closer, and international capital
flows are more frequent. Therefore, understanding international financial theories enables students to
grasp the developments in the international financial landscape. This course will cover the global
financial markets and operations of multinational enterprises, including foundational theories and

FERH SEESEE L EEERREAE A F1H




practical applications of international finance. The topics encompass understanding the current status of
the international financial environment and institutions, familiarity with managing risks such as foreign
exchange, economic, and accounting risks, exploring international financial markets and various
international financing instruments, and formulating policies for international investment and financing
decisions. In addition to introducing theoretical knowledge in international finance, the course also
includes case studies of significant financial events to enhance the international perspective.
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1. Introduction and Objectives
- Purpose: To enable students to understand how ESG principles and digital transformation strategies
complement each other, and to acquire skills in applying these strategies to real business operations.
- Emphasis: To emphasize the integration of theory and practice, and to promote innovation and
sustainable development.
2. Digital Transformation and ESG Principles
- Content: Explore the basic concepts of digital transformation and its impact on corporate ESG
performance.
- Case study: Analyze the successful integration of digital transformation and ESG strategies in
enterprises. 3.
3. Application of Digital Technologies in ESG Practices
- Content: To illustrate how digital technology can help companies make progress in environmental
protection, social responsibility and corporate governance.
- Workshop: Students will work in groups to explore the application of digital solutions in achieving
ESG objectives.
4. Strategic Planning and Case Studies
- Content: Students will be guided through real-life case studies on how to formulate a strategy that
integrates ESG and digital transformation for their organization.
- Activity: Students will simulate the strategic planning process of a company and propose innovative
digital transformation solutions.
5. Policies, regulations and digital transformation
- Content: Learn about international and local policies and regulations that affect digital transformation.
- Discussion: Explore how digital transformation and ESG integration can be carried out within the
existing policy and regulatory framework.
6. Innovation, Sustainability and Future Trends
- Content: Explore how digital innovation can drive continuous improvement in ESG for organizations.
- Research Paper: Students will research and report on trends in digital innovation for sustainability.
7. The Power of Cross-Disciplinary Collaboration
- Content: Discuss how different industries and sectors can collaborate to achieve ESG goals through
digitalization.
- Panel Discussion: Share and analyze successful cases of cross-domain collaboration.
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(2021). Digital transformation: An overview of the current state of the art of research. Sage
Open, 11(3), 21582440211047576.

2. Kwilinski, A., Lyulyov, O., & Pimonenko, T. (2023). Unlocking sustainable value through
digital transformation: An examination of ESG performance. Information, 14(8), 444.

3. Cristina Dolan, Diana Barrero Zalles. Transparency in ESG and the Circular Economy:
Capturing Opportunities Through Data, Wiley.
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